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The preparation of the 11th edition of Supply Chain Management: A Logistics Perspective
has focused intensively on addressing the enormity of change that has been impacting
our global businesses and supply chains. The authors of the 11th edition feel that the past
several years have elevated the utility of the term "disruptive innovation" to disruptive
levels. Whether this refers to advances in information technology (e.g., cloud capabili-
ties; software-as-a-service; Internet of Things; mobile capabilities; additive manufacturing;
blockchain), operational innovations (e.g., drones, robots, autonomous vehicles) global
economic and environmental factors, or new and more effective business and manage-
ment strategies, the supply chain world is finding it necessary to develop new responses
to issues like these on an almost daily basis. Also, the growing presence and impacts of the
"Amazon effect” have challenged many types of organizations to go back to the drawing
board to re-think and to re-conceptualize the purposes, structure, and functioning of their
supply chains. These realities have significantly elevated the need for the effective execution
of change management in businesses and their supply chains. Global organizations have
learned that lean, fast, agile, and flexible supply chains are a requirement of the twenty-first
century where economic swings are typically quicker and of shorter duration than in the
past. Adaptability and readiness are also ingredients for continuing growth and profitability.

Through it all, logistics and supply chain management played an increasingly important
role to improve organizational efficiency, effectiveness, and competitiveness. Additionally,
and in an increasing number of organizations, supply chains have gained recognition at the
board level, and supply chain and logistics capabilities have become recognized as prerequi-
sites for overall organizational success. Supply chain executive responsibilities now extend
well beyond cost management and customer service, and they have significant linkages
into finance, marketing, and manufacturing/operations strategies. Through the provision
of capable and innovative logistics services, supply chains have become enriched to help
create and deliver value to customers, shareholders and stakeholders, and the organization
itself. In short, many supply chains are now regarded as being key ingredients of overall
organizational success.

This 11th edition of Supply Chain Management: A Logistics Perspective is designed to
introduce the fundamentals of supply chain management, and also to focus on how supply
chains can drive internal value for organizations. Also, a key element of success will be the
ability of organizations to align their supply chain strategies and operations with those of
supplier and customer organizations. Similar to the phenomenon it takes to win in any
team sport, a requirement for success will be a focus on end-to-end supply chain manage-
ment. While every supply chain organization has unique skills and capabilities, the ultimate
viability of the supply chain will depend on its ability to identify and achieve more pervasive
goals relating to delivering value to the end user customer, consumer, warfighter, etc.

Part |—Supply Chain Foundations

This section of the text provides a framework for an appreciation and understanding
of supply chain management as it has developed and expanded to meet the challenges of
the last 30 years. Chapter | provides an overview of the role and importance of supply
chain management in the twenty-first century. Considering the accelerating number of

XXi
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carrying cost vs., 304
future perspectives, 304
nature of, 303-304
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unique aspects of; 141
supplier
choice of;, 151
contractual agreement, 151
evaluation and relationships, 152-153
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systems convergence, WMS, 393
systems/total cost concept, 14

T

talent management, 22, 585-587, 587
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two-bin model, 315

"The Real Gap: Fixing the Gender Pay 504-505. 505 two-dimensional (2D) barcodes, 396
Divide" (2016), 585 transformation utility, 5g
The Retail Equation, 592 transit time, modal selection and, 437 u
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technology, 447-450

uncertainty, 293-294
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489 o uncertainty, 203-294 unit size, distribution facility, 384
management and relationship issues, Transportation Act (1940), 457 unit trains, 422
489—4&?0, 490_ N _ Transportation Act (1958), 458 unmanned autonomous vehicles (UAVs),
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Total Quality Management (TCQW), 149 transportation rates utilities, 105

Toyota production system (TPS), 179, commodity characteristics, 466-467

180 cost of service, 463-464 v
TQM. See Total QualityManagement distance, 464-465
(TQM) level of service, 467 value

Trade Act of 2002, 43
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capital (W' ACC)

War Eagle Golf Ltd. (WEGL), 203

warehouse automation technology, 411
Warehouse Education and Research
Council (WERC), 503
warehouse management system (WMS),
246, 393-395
warehouse technology, 394-395
warehousing. See also distribution
contract, 380
public,380
warehousing costs, 380
Wash & Dry, Inc., 534
wastes, Toyota production system, 179,
180
water carriers, 424-426
federal regulation of, 459
Webers, Inc., 283
weighted average cost of capital (WACC),
299
weighted moving average, 216-218
weight of shipment, 466

WMS. See warehouse management
system (WMS)

workcenter, 190

working capital, 537

work-in-process (WIP) inventory,
294-295, 294-296

World Trade Organization (WTO), 39, 40

WTO. See World Trade Organization
(wWwTO)

X

XML. See extensible markup language
(XML)

YA

Zappos, 591
zone rate, 464
zones, 117



Name Index

Note: Italicized page numbers indicate illustrations or boxes text.

A

ABC Power Tools, 294,300,301, 302
Accenture, 208, 277, 580

Airbnb, 9, 160, 587

Albertson's, 6, 540, 541

Alibaba, 92, 155, 472,587,599
Alligator, Inc., 162

Amazon.com, 6, 36, 54, 57, 58, 92, 96,

175,207,275,368,378,385,399,403,
416,472,485,557,565,579,591,592,

593,599
American Express, 424, 592
American Trucking Associations, 586
Anderson, David L., 571,572, 576
APM-Maersk, 425
Apple, 41, 42, 173,174,182,589,592
Ashe, Neil, 119

AT&T, 96
AT&T/Bell, 12
B

Bardi, Ed, 498

Bardi, Edward J., 113, 115, 134, 135,
379, 381, 464, 500, 513, 518, 520,
521, 522, 523, 524, 525,526,527,
529,530

Barnes & Noble, 159

Baseball Card Emporium (BBE), 354

BASE, 152

Bass Pro Shops, 232

Beierlcin, Jean, 47, 81, 281

Berkshire Hathaway, 592

Berman, Jeff, 206, 289

Best Buy Co.,, 6, 592

Bethlehem Steel, 6

Bezos, Jeff, 368

Big Orange, 347

Bigelow stores, 133

Bing, 9

BlackBerry, 40

Blackwell, Kristina, 207

Blackwell, Roger D., 207

Blockbuster, 40, 592

BluJay Solutions, 40

BMW, 105,172

Bob's Custom BBQs, 455

Bobby Hilfiger, 164

Boeing, 340

The Boston Beer Company, 52
Boykin, Thomas D., 581
Boyst, William M., 335
Bowersox, Donald J., 607
Britt, Frank E., 571,572
Brooks, Mike, 232
Brzoznowski, 1oby, 220
Buffalo, 52, 112, 135
Bumble Bee Foods, 540, 541
Bursa, Karen, 220
Bushnell, 220

Burnson, Patrick, 104
Byline Industries, 281

C

Cabela’s, 232

Calvin Klein, 484, 574

Camelbak, 220

Carr, Jeff, 496

Carrefour, 551

Cass Information Systems, 485

Catella, Vic, 565

Caterpillar, 182, 275, 485

CEVA Logistics, 484

Chainalytics, 159

Cheml.ogix, 159

Chipotle, 175

C.H. Robinson, 486

CLGN Book Distributors.com, 498, 513,
517,519

Closs, David J., 604

CMA CGM Group, 425

Coca-Cola, Inc., 152, 162, 193

Colgate-Palmolive, 545

College-Industry Council of Material
Handling Education, 405

Columbus, 342

Convermex, 482

Converse, 67

Cooper, M. Bixby, 176

COSCO Group, 425

Costco, 6

Costello. Bob, 207, 288, 586

Council of Supply ChainManagement
Professionals, 54

Cox, Sharon, 498, 500

Coyle, John J,, 5, 11, 25, 28, 35,315,317,
318, 320, 321, 322, 324, 329, 330, 331,
337, 338, 339, 346, 347, 356, 359, 364,
365, 458, 463

Coyote's, 64

CPG company, 140

Craftsman Tools, 275

Craig, Kenny, 354

Craigslist, 160

CTS!-Global, 485

CVS Health Corporation, 6

D

Dai-Tile$, 481

Dean, Oliva, 198

Deily, Karl. 193

Dell, 56, 180, 210, 250, 251, 313, 340,
343,571

Delta Airlines, 159, 424, 556, 581

Deming, W. Edwards, 149

DHL, 41, 54, 103, 484, 486

Dick's Sporting Goods, 232

Diclg, H. Ford. 345

DKNY Jeans, 57-1

Dollar General, 92

Domino’s, 188

DSC Logistics, 484

DSV, 486

Durango. 232

Durtsche, D. A. 501, 504, 507

E

Easton Sports, 275

eBay, 160

Egan, Paul, 428

E] Footwear, 232

Emmdhainz, Margaret A., 476
Exel/DHL, 484

Evergreen Line, 425

Expedia, 160

Expeditors, 486

F

Favre, Donavon, 156, 572, 573, 574, 576
Favre, Donavon J.,, 571, 572
Feather, Dave, 496

625



626 Name Index

Federa IMotor Carrier Safety
Administration (FMCSA), 460

FedEx, 41, 54, 63, 64,92,97, 103, 246,
257, 275, 403, 420, 424, 431, 442, 465,
467, 543, 584

FedEx Supply Chain, 484

Fernandez, Ted, 210

The Ferrero Group, 482

Ferry, Korn, 585, 587

Fishbay, Lauren, 498, 500, 519

Fisher, Jeff, 47

Forbes.com, 106

ford, 105, 177

Ford, Henry, 592, 593

Fremont factory, 172

Frisco, 481

Frito-Lay, 125

G

Gander Mountain, 232

Gardner, John T, 476

Gartner, 160, 448, 545, 549, 554, 561,
571,580

Gauthier, Arnaud, 551

GENCO, 275

General Electric (GE) Company, 6, 183,
345

General Motors, 177

GenPro, 488

GEODIS, 484

Ghadar, Fariborz, 35

Gibson, Brian J., 174,189,370,371,372,
376,377,381,383,387,391,392,415,
430, 431, 436, 443, 445, 447, 458, 463,
478, 540, 542, 548, 550, 562

Gingher, Nick, 354

Girl Scout Cookies, 52

The Global Shippers Forum, 506

Goentzel, Jarrod, 517

Goh, Brenda, 172

Golob, John, 489

Google, 9, 58, 578, 579

Green Sheep Water, 193

Grenoble, Skip, 81

Grocery Manufacturers Association
(GMA), 14

H

The Hackett Group, Inc., 104, 140, 210
Hadley, Arthur Twining, 465
Hallmark, 442

Hammer, Michael, 478

H&:B, 164

H&M group, 590

Hapag-Lloyd, 425

Haslam, Bill, 92

Hershey, 291,296,482

Hibben Sports, 553

The Home Depot, 6,9,131, 301,
379,575

Honda, 41, 177, 181, 543

Hub Group, 486

Hudson Guitars, 201

Hudson, Saul, 20|

Hudson's Bay, 574

Hyundai, 177

Hyundai M.M., 425

IBM, 6, 41, 159, 561, 577, 579, 583, 592

IBM Food Trust, 540

IBM Global Business Services, 485

Incoterms, 433, 434

Inditex, 545

Inflate-a-Dome Innovations (ID!), 565

Infosys, 485

Ingersoll-Rand, 275

Institute for Supply Management (ISM),
140

Intermarche, 551

International Chamber of Commerce,
433

International Maritime Organizationss,
426

Jacobs and Chase, 190
Jaggaer, 159

). B. Hunt, 435

I.C. Penny Inc., 6, 592
JD.com, 54, 118, 155
)DA, 159,541

Jensen, Bryan, 124
Johnson & Johnson, 152
Jones, Gail, 229
yordano, Luigi, 79
Jordana, Mario, 79
Jordana Foods, 79

K

Keebler,). S.. 501,504, 507
Keith, Stephanie, 428

Kelly, Pat, 565

Kelmach, Gary, 309-310
Kenco,543

Kia, 177

Kimberly-Clark, 4, 40, 41, 56

Kmart, 6, 9

Knight-Swift Transportation, 435
Kodak, 40, 592

Komatsu, 55

Koster, 232

Kraft, 4

Kroger, 6, 9, 375, 442

Kuehne & Nagel, 486

L

Lambert, Douglas M., 249,252, 299, 476

Landry, Troy, 281

Langabeer, Jim R,, II, 209

Langley, C. John, Jr, 98, 99, 102, 121, 141,
142, 143, 144,145, 148, 149, 154, 155,
156, 157, 166,167,303,304, 305, 325,
326, 327, 485, 472, 474, 475, 476, 478,
480,483,486,487,489,490,491,570,
582,583,586,587,594,595

Larking, Dylan, 401

L Brands (Limited, Inc.), 153

Lear Corporation, 105

Ledyard, D. M., 501,507

Lehigh, 232

Leonard, Matt, 551, 581

Leong, Keong G., 184

Li & Fung Limited, 484, 574

LLamasoft's, 220

Logility Voyager Solutions, 220

Lopez, Edwin, 92

Lowe's, 6, 301

Lugann, Michael, 488

Lyft, 160

Lynch, Eric, 47

M

Macy's, 556

Manhattan Associates, 159
Manrodt, K., 503

Manrodt, K. B., 501, 504, 507
MAQ Corporation, 353

Mars Petcare, 92

Martignetti Companies, 309-310
Martin, Nick, 281

Maxwell, John C., 5

McCrea, Bridget, 310, 333
McDavis, Connor, 401
McDonald’, 6, 9,41, 152, 175
McGrath, Rita Gunther, 593
McKinscy, 517

Michel, Roberto, 220
Michelin, 232

Modolo, Kate, 556

Molson Coors, 140



Name Index

Monster Energy, 179
Montezuma, Johnatas, 434
Moody's, 147

MTS products, 179
Mundy, Ray A., 478

N

NCAA licensing group, 565

Neovia, Inc,, 485

Nestle, 545

New Holland, 275

Nike, 8, 49, 177, 484, 585, 592

Nissan North America, 92

Nordstrom, 591

Nord Stream 2 pipeline, 428

Norek, Christopher D., 156

Novack, Robert A, 120,122,123,125,
126, 127, 213, 217, 219,233, 235, 236,
238, 239, 240, 242, 243,253,262,264,
265, 266, 267, 268, 273, 294,295, 301,
302,307,308,309,312,345,348,350,
458, 463, 509, 510, 514,515, 516

NTE, 160

0

Ocean Spray, 481
O'Connor, Jim, 104
Odyssey Logistics, 485
Office Depot, 159, 368, 375
Ohno, Ta'lchi, 180

ONE (Ocean Network Express), 425
Oracle, 159,541

Orlicky, Joseph, 336
Osborne, James, 428

Otto, 551

Overbaugh, lan, 227

p

Pain Away Corporation (PAC), 399
Panama Canal Authority, 429
Pareto, Vilfredo, 346

Pearl, [3utch, 203

Pearson, Mark, 277

Penske Logistics, 435, 484, 485
PepsiCo, /93, 434, 545

Perry, Christy, 562

Peterson, Erik, 35

Pfizer, 556

PIL (Pacific Int. Line), 425
Playtime, Inc., 229

Polaroid, 40, 592

Porter, Michael, 15, 142
Porter’s, 153

Pro Keels, 67

Procter & Gamble (P&G), 4,41, 271, 272,
482,588

Prose.com, 187

Puma shoes, 67

Purdum, Sue, 4, 498, 500

PVH Corporation, 484

Q

Qualcomm, 96
Quik Chips (QC), 494
Quinn, Frank, 571

R

Randall, Tom, 172

Raper, Charles Lee, 465
Raytheon, 140

RCA,6

Red Cross and Food Banks, 52
Red Fish-Blue Fish, 47

Rice, James B. Ir.,, 517
Richards, Gwynne, 388

Rocky, 232

Russell, Stephen H., 55
Rutkowski, Gail, 440

Ryder Supply Chain solutions, 435, 484

S

SAB Distribution, 4, 9

Saddle Creek Corporation, 484

Saenz, Norm, 333

Safeway, 6

SAILS: Strategic Analysis of Integrated
Logistics Systems, 108

Salesforce.com, 578

Sam’s Club, 292

Samsung, 173

SAS Viya, 551

Schneider Logistics, 484

Schneider-BidSmarl, /59

Sealed Air, /93

Sears Roebuck & Company, 6

Sears, 6,9, 592

Semerod, Mary, 353

Senco Electronics Company (Senco), 81

Shannon, Tracie, 79, 498, 500

Sharma, Ruchir, 35

Shatzman, Celia, 187

Sills, Chris, 281

Simon, Mike, 488

Smith, Adam, 29

Smith, Fred, 584

Smith, Jennifer, 52

627

Smith, Larry, 224
Sobeys, 375

Southwest Airlines, 175
Spartan Stores. 133
Spear, Chris, 207
Speer, Jeff, 565

Sprint, 12

St. Louis, 112

SI. Onge Co,, 124,333
Staples Advantage, 140
Starbucks, 584

Starky, Colleen, 535
Stenger, A. J, 342, 343
Stiles, Peter m., 414
Stock. James R., 249, 299
Subway, 175

Sumner, Gordon, 399
Supply Chain Management Review, 562
Suzuki, Yoshinori, 458
Swan, Pete, 4

Sysco, 434

T

Tang, Tony, 164

Tan, Keah-Choon, 184
Target, 6, 9, 124,207, 556, 574
Taylor. Chucky, 567

Telco Corporation (Telco), 281
Terry, Lisa, 481, 482

Tesla Gigafactory, 3, 172
Tesla.com, 173, 187

Tesla Motors, /18

Texas factory, 455

Thomas. Jjim, 229
ThomasNet, 159-160
Thompson, Bruce, 203
Tillman, ).. 503

Tires for You, Inc. (TFY), 227
Tommy Hilfiger, 484, 574
Toyota, 41, 177, 333,334
Tractor Supply, 92, 232
Trans-Changi, Inc.. 164
Transplace, Inc., 481, 485
Tranzact Technologies, 485
Trebilcock, Bob, 140, 232
Tropicana, 48l

Tupperware, 482

TV Gadgetry (TVG), 401

u
Uber, 9, 160, 587, 592, 593
Undandy.com, 187

Unilever, 4
United Express, 424, 496



